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About the programme

TARA Akshar is a literacy programme run by Development Alternatives Group to impart functional literacy to women in rural areas.
Once literate, these Neo Literate women are graduated to Gyan Choupalis, where they build on their existing learning. MicroSave
collaborated with TARA Akshar to leverage the Gyan Chaupali platform to integrate financial education for the neo literate audience.

The major goals of the programme are:-

1. Increased awareness and knowledge of financial products and services

2. Increased usage of financial products
3. Instilling financial prudence among women participants resulting in better management of household finances
4. Inculcate a habit of using formal financial channels for savings and credit, leading to reduction in poverty
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Key findings

Program design focused on behavioral change among rural women resulting in the following impact:

After the program 71% of participants have started to budget and track their income and expenses compared to the initial 47%.

95% participants now recognise banks as a better avenue for savings against their home compared to the initial 53%. In addition, the
frequency of banking transactions has also increased significantly.

Participants recognising banks as an avenue to avail loans compared to moneylenders increased from 13% to 45%.

Initially from just 10% of the total respondents more than 50% now have complete knowledge of what an ATM card is along with its
benefits.

53% of the total respondents are now fully aware of a bank mitra and services offered by him compared to 4% before the program
started.

Initially with only 32% of the total respondents having a PMJDY Account the enrollment percentage increased to 63% after the
programme started.

Only 7% of the participants were initially aware of complete details of Pradhan Mantri Suraksha Bima Yojna such as eligibility criteria,
benefits, enrollment process and claim process, grew to approximately 66% after the programme. For Pradhan Mantri Jeevan Bima
Yojna the same increased from 4% to 57%.

Enrollment into PMSBY scheme increased from 2% to 38% after the programme started whereas the enrollment for PMJJBY increased
from 1% to 19%.
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Participants profile

Age of the participants

<18 61-80 <18 61-80
Yrs, Yrs, Yrs, Yrs,
9% N 9% P\ 2%  41-60
41-60 Yrs,
Baseline Yrs, Endline 19%
ALR L W=
18-40 - 18-40
Yrs,
64% 73%
Family occupation of the participants
® Baseline ® Endline
54%
44% 45%  45%
19% 23%
o, 0,
- - e N .
Agriculture(self/share ~ Labourer (local ) Labourer(Migrated ) Business/self Salaried House wife
cropper employed
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Knowledge of saving at bank and adoption

Increase in knowledge level translated in more Do vou have a bank account
bank accounts being opened and greater usage.

Benefits of keeping money at bank

90%

71% E

8% . .
484 Number of transactions in the past l l I l l l
_ six months
Safety Interest on savings — ——
® Baseline ®Endline
o Baseline Endline
73%
49%
2%
B 24%
. . No transaction 1to 6 times
How much interest do you get in you Where do vou save ?

saving bank account ? = Baseline m Endline

17%

- .
H Baseline Don’t Know Bank Baseline Home

m Endline ®m Endline
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Knowledge and adoption of PMJDY
Benefits of opening PMJDY accounts ® 85% Have a PMJDY accounts

® 68%

® 61% Baseline * * *

(V)
® 50% 32 /0
® 45%
® 36%
p e EXRX
% . o
® 19% Endline ., , 63/0
® 9% ® 8% / |
° ® 4% ® 5% ® 5% ® 2% *
Zero balance Interest on Transfer Govt. ATM OD Facility Don’t know
savings money subsidy
® Baseline
@ Endline

Increase in awareness of financial products has resulted into
better usage of the accounts and related services.

MicroSave 6

(ed solutivns for financial services



Financial prudence

“I tend to live for today and let tomorrow “Does vour family keep track of income
take care of itself” and expenses ?”
True Yes

\True ]

14% 3% 47%

. . Baseline Endline
Baseline Endline
If you have an occasion in your Loan £
house and you urgently need Loan from oan irom
moneylenders moneylenders
some money for arrangements, \
what will you do?
o
45% 13% Women have become

more prudent, know the
benefit of savings and
can now keep tack of
income and expenses.

Loan from Loan from
bank bank

Baseline Endline
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Knowledge about ATM cards

Benefits of ATM cards :
m Endline
5% m Baseline
% 52%
> a7%
32%
/
15% 18%
/ 10%
2% 2%
Anytime cash No need to keep cash ~ Cash withdraws from Cash withdrawal from others
withdrawal any banks ATM anywhere in country
Should you share your PIN with some one else? What should vou do in case of theft or loss of a card? @ Baseline
100% @ Endline

80% ® 81%
60%

No 64% 92% 0 56% @
40%

32%0@
20%
(V)
. . 2% 10% @ 9% ® 9%
Baseline Endline 0% @ 0%
No action Register complaint with police Block ATM card No answer/don’t know
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Knowledge level of participants about BC or Bank Mitr

Awareness about bank correspondent or Do vou know that vou can deposit and
bank mitr withdraw money at bank mitr?

73%

m Baseline
55%
m Endline .
39%
(0)
4% 53%
21%
6% l 6% Baseline Endline
Yes No No answer/don’t know

Though participants became very aware about business
correspondents / bank mitrs. However due to inadequate access to
banking and BCs in their localities, many respondents could not
translate their knowledge into practical usage.




Knowledge of PMSBY

ﬁ Yearly Premium

()
Baseline q 7/0

[ ]
w Partial Disability Benefit

1 ()
Baseline 4 5/0

enaine T R RRR R 67%

®
[R Permanent Disability Benefit

(0)
Baseline * 6/0

enaine TR R R R #1 66%
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Knowledge of PMSBY

@ Death Benefit l l l Bank Account Eligibility
; @ % ﬂ 8%
Baseline 7 0o Baseline (V)

Endline **??**1 67% Endline ?****?q 65%

@ Premium Frequency

= 0,
Baseline q 7/0

enaine B R R RRR] 65%
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Adoption of PMSBY

Have vou availed PMSBY?
. 2% 17
Baseline 1 respondents
Pradhan Mantri e © o o

Suraksha Bima Yojana . o, 289
Endline @ ? ? ? 38/0 respondents

Though there is sharp increase in both the absolute numbers and the percentage of women
having PMSBY, they are still below the penetration levels for bank accounts. Apathy of
financial service providers is one of the reasons for this lower penetration of PMSBY.
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Knowledge of PMJJBY

Yearly Premium
Rs. 330

‘ (0)
Baseline q 4 /0

endine TR RRRA 57%

'Af\
Death Benefit

@ Rs. 2 Lac

‘ ()
Baseline q 4/0

Premium Frequency
Once in a year

‘ ()
Baseline q 5 /0

enatine TR R % 58%

L ]
'n' Age Eligibility

18 to 50 Years

=i,
=i

D>oa
Baseline 1 4%
Endline ???*? 58%

Bank Account
l l l Eligibility
Yes

enaine TR R R RR 58%
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Adoption of PMJJBY

Have you availed PMJJBY?

4
. 0,
. Baseline ‘ 1 /0 respondents

J Pradhan Mantri :
J Jyoti Bima Yoj o o
eevan Jyoti Bima Yojana — * @ 19% 144

respondents

There is a increase in the number of women having PMJJBY. It is still below the level of
adoption of PMSBY. The main reason for low adoption is a comparative higher premium.
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ﬁ’ MicroSawve Offices

Dhaka

Hanoi

c?‘b

India Head
Office: Lucknow
Tel: +g91-5223-
23335734

Fax: +g1-522-
4063773

Wew Dielhi Office:
Tel: +g91-11-
41055537,/38
Hyderabad Offica:
Tel: +91-40-
23516140

Kenya

Shelter Afrigue
Houass,

Mamlaka Foad,
P.0. Box 764356, Yaya
oos508, Nairobi,
Fenya.

Tel: +254-20-
2724801/ 2724806
Fax: =254-20-
2720133

Uganda

373 Floar, Mirembe
Business Centre,
Lungogo Bypass
Kampala, Uganda.
Fhone +-256-393
202342

Mobila:

—256-70b Bazz6l

TUnited Kingdom
The Folly,
Watledge Cloza,
Tewkesbury,
Gloncestershire
GLao 5BJ, UK

Tel. +.44 1684-
2TITIG

Mobila +4.4 7ob-
307 7479

Philippines

Unit 2408, The
Trade and Financial
Tower,

7 Avenne Corner,
3272 Street,
Bonfacio Global
City, Taguig City
1634, Meatro Manila,
Philippines.

Tel: +{632) 477
3740

Indonesia

AMEZ Tower z3rd
Floor, JI. Jend.
Sudirman Kav. 334,
Jakarta Pusat
10210, Indonesia.
Tel: =62 21 254
6828 /2g fax: +62
21 2554 688g

PNG
Corner of Muosgrave
Street and
Champion Parade,
Port Moreshy,
Fapua INew Guoinsa.
TeleFax MNo.: =675
321 8823/321 8854

Singapore

3, Shenton Was,
#io-05, Shenton
Houss, Singapore
{o688o5)

Tel:+65 673 47955

Bangladesh

12/ A, Level — 8,
B#aiog,

Gulsham — 2

DChaka - 1222
hobile:+880175565
5274

Contact us at Info@MicroSave.net
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