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The world needs more successful women entrepreneurs

Women entrepreneurs tend to create more jobs for women, help diversify the local and national
economies

Asia-Pacific will gain 70% in per capita income by
eliminating gender disparities in employment!

Diversified Economies

The world could see
as much as USD 28
trillion in global
growth by 2025, If
women and men
participated equally
in the economy

Women entrepreneurs also inspire other women to
pursue their dreams.

Women led enterprises put as much as 90% of
their earnings back into their local economy,
thereby driving inclusive growth.

High reinvestment rate
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https://www.forbes.com/sites/susanmcpherson/2016/10/28/how-companies-are-empowering-women-across-the-value-chain/?utm_source=TWITTER&utm_medium=social&utm_content=646677661&utm_campaign=sprinklrForbesMainTwitter#17d9b979169f
http://www.unwomen.org/en/news/stories/2017/7/speech-ded-puri-she-era

What keeps women entrepreneurs behind?

Women entrepreneurs find it harder to access the skills and capabilities that are critical to success

44 % of the micro enterprises did not put much
importance on a regular check on customer Only 1/379 of women-run

satisfaction enterprises were both

successful and sustainable*!!
33% entrepreneurs scored poorly on business

acumen

55% of the micro enterprises struggled with the Womgn micro-entrepreneurs .rely
heavily = on  learning  business

strategy to onboard new customers

operations through trial and error, or
through friends.

34% entrepreneurs did not know how to grow
their business

*MSC, with support from FDC, recently conducted a study of the success factors of 335 women-owned micro-enterprises
in 10 districts of India. It identified customer centricity, business acumen, and business strategy as the three key ones.
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Existing ecosystems are not conducive for women entrepreneurs

Existing support solutions are not optimized to build capacities of women led businesses

Current credit
assessments have

der blind Lack of
gent e':h tm understanding and Existing business solutions .
;po > ab‘ hence limited are gender agnostic in Mentorship programs
ecpmte 1ases confidence in using nature—book keeping, aimed at women-run

ia.ga.m.s women digital tools keeps inventory management, businesses on

'm'tr'\ng acijcejs to women EMIs, etc. However, financial health and

mui:j.tnee € entrepreneurs businesses run by women business practices

credit. behind in an ever - have nuanced gender- have not been
digitizing business based needs. successful in the
place. medium to long-term.
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How can we support women entrepreneurs?

Chances of success for women-led businesses can be enhanced through:

Unleashing the effect of
networks

Developing ‘Women
Entrepreneurship Hubs’ that
provide customized support to
develop business:

* Generic digital capabilities

* Adoption of digital transactions
» Access to actionable information
* Building customer centricity

* Mentorship

« Communities of practice
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Credit
Services

Provider level innovations,
including fin-tech, policy level
pushes to promote access to credit
for women entrepreneurs.

Specialised credit rating for women
owned business, credit guarantee
funds, possible asset restructuring
solutions that re-jig bad debts of
women enterprises etc.
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Annexure 1: Glossary of terms

W Success: We considered successful enterprises as those who: enjoy year on year growth in
sales & revenue; who are willing to continue the business; who feel that the business is
rewarding; and who feel satisfied about the state of their business.

W Sustainability: We considered businesses to be sustainable where the owner has purchased a
productive asset for the business or diversified her business offering or opened new outlet.

W Business acumen: |s defined as conducting research to understand customer need,
competitors’ strategy, cost/benefit etc.

W Customer centricity: Is the ability of entrepreneurs to target specific customer segments,
match their preferences and seek feedback.
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MSC is recognized as the world’s local expert in economic, social and
financial inclusion

by ~
International financial, social
& economic inclusion
consulting firm with 20+
years of experience

325+
clients

Assisted development of digital
services used by
875 million+
people

Developed
275+ Fl products

and channels now used by

55 million+ people
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9 MSC head offices UK
Tewkesbury

9 MSC offices

B Impact areas

Senegal
Dakar

Uganda
Kampala e

Kenya
Na|rob| ..................................................
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Asia head office

28/35, Ground Floor, Princeton Business Park,

16 Ashok Marg, Lucknow, Uttar Pradesh, India 226001

Tel: +91-522-228-8783 | Fax: +91-522-406-3773 | Email: manoj@microsave.net
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Indonesia
Jakarta

Contact us at info@microsave.net

Africa head office

Shelter Afrique House, Mamlaka Road,

P.O. Box 76436, Yaya 00508, Nairobi, Kenya

Tel: +25-420-272-4801 | Fax: +25-420-272-0133 | Email: anup@microsave.net
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