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G2P coverage is increasing globally. COVID-19 further accelerated
the speed

G2P payments across the world and its benefits

Countries covered

More than 25% of low-income countries
transfer G2P payments electronically

Spending on G2P

Developing countries spend on average 1.5%
of the GDP. The expenditure in some countries
was as high as 27% of the GDP due to COVID-19

Sectors for G2P payment

The maximum spending was on public wages
followed by pension and social assistance

Includes public sector wages, a public sector pension, or government transfer payment

@ﬁ 1.8 billion people
@ 9  J
Reached by G2P payments, representing about 51%
of all social measures, with a population coverage
of around 38%, which doubled during COVID-19.

Globally, 28% of adults received at least one
payment from the government.* Evidence
shows that G2P payments help beneficiaries

increase their savings and usage of other
financial services. Moreover, digitizing
government payments reduces administrative

costs and leakage- Global Findex Report 2021
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https://www.imf.org/-/media/Files/Publications/WP/2020/English/wpiea2020198-print-pdf.ashx
https://documents1.worldbank.org/curated/en/099600110202238143/pdf/P173166068e4220430a0ff03279b01c83db.pdf
https://www.worldbank.org/en/programs/g2px/overview
https://documents1.worldbank.org/curated/en/099600110202238143/pdf/P173166068e4220430a0ff03279b01c83db.pdf
https://thedocs.worldbank.org/en/doc/263411528847713133-0160022018/original/12.30pmMay08PensionsChenConceptandEarlyLearnings.pdf
https://openknowledge.worldbank.org/bitstream/handle/10986/37578/9781464818974.pdf

MSC evaluated key G2P programs across Asia and Africa to
understand how G2P payments impact women
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PKH, Indonesia PESP, Bangladesh Multiple G2Ps, India Inua Jamii, Kenya

MSC evaluated a
conditional cash
transfer (CCT) program
under PKH that targets
the bottom 15% of the
population (~10 million
people) to improve
health and education
outcomes for women,
children, and the
elderly
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Bangladesh has six key
G2P programs and gives
USD 82 million through
its women-centric
programs. MSC looked
at PESP, which
transfers money into
the mobile accounts of
mothers of primary
schoolchildren to
improve attendance
rates

\_

India covers 900
million people through
450-plus G2P programs.
We studied seven key
programs that either
target women directly
or comprise women as
the majority
beneficiary base

In Kenya, we studied
the flagship Inua
Jamii program, which
targets vulnerable
population (>one
million) including
women, the elderly,
disable and orphans
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https://www.microsave.net/2020/05/14/governments-around-the-world-respond-to-the-financial-impacts-of-covid-19-by-leveraging-social-cash-transfers-and-digital-payment-infrastructure/
https://www.capitalfm.co.ke/news/2022/01/govt-disburses-sh8-9-billion-for-orphans-elderly-and-pwds/
https://www.microsave.net/2022/09/27/women-at-the-heart-of-g2p-initiatives-the-primary-education-stipends-program-in-bangladesh/

An overwhelming majority of women reported benefits from G2P
as it aids in education, healthcare, and other household expenses

PKH, Indonesia PESP, Bangladesh Multiple G2Ps, India Inua Jamii, Kenya

74%
Beneficiaries*

reported that PKH
helps them meet

buy health
supplements, and
fund household
consumption

\_

education expenses,

*94% of the respondents are women

94%

Women feel PESP is
important to keep
their children in
school. 98% of mothers
mentioned PESP has
led to increased
attendance of their
child in school

o
84%
Women reported G2P
payments improved
household savings and
disposable income,

children’s education,
and health

80%

Women reported that
the Inua Jamii
program benefits
them. These women
are mainly widows
who are caregivers for
their children
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Women reported that G2P helped to enhance their agency over
financial and non-financial decisions in the household

PKH, Indonesia PESP, Bangladesh
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59%

Female beneficiaries choose
government facilities to give
birth after receiving PKH

*94% of the respondents are women

73%

Women mentioned that the
PESP stipends has increased
their decision-making ability
in the household, with 11%
of women taking major
financial decisions for the
household while 53% decide
jointly with their husbands

]
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Multiple G2Ps, India

84%

Women reported G2P
payments has improved
their status in the family,
because of higher agency
and respect from the family
members
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Some women reported challenges in availing G2P; poor program
design, lack of coverage from the formal financial sector, low
financial skills, and adverse social norms were the key constraints

PKH, Indonesia

G2P program delivery

27%

Beneficiaries®
reported long queues,
distant disbursement
points, connectivity
issues, and PIN-related
challenges

G

*94% of the respondents are women

\_

PESP, Bangladesh

Financial skill

79%

Mothers were first-
time users of mobile
wallets and 10% did
not have mobile
phones. Women were
afraid of financial
frauds due to lack of
digital skills and
literacy

Multiple G2Ps, India

Social norms

34%

Women reported that
they can travel alone
to health centers,
banks or ATMs, and
other public spaces

\_

\_

Inua Jamii, Kenya

Financial inclusion

10%

Women faced
challenges in opening
bank accounts to
receive G2P payments
because of long
queues in the banking
halls and long
distances from their
homes to the banks

J
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While social norms around mobility vary across geographical
contexts, they restrict women’s access to G2P

I - =
®

T
Multiple G2Ps, India Inua Jamii, Kenya

PESP, Bangladesh

63% 6 500 Women have to take 5% Women reported requiring
permission to step outside permission to open bank
Women mentioned their homes and are accounts
their husband or chaperoned by male family
children withdraw members when they do 64% Inua Jamii beneficiaries are
stipends on their women, as the program is
behalf. Male family Women are coerced into targeted to individuals
members accompany 3% giving away their G2P funds, instead of households. This
women to the agent while 20% know someone was done to counter the
centers most of the who faced physical or sexual social norm of men being
times violence as she declined to the de-facto head
give her G2P entitlement
\§ J \ J \ J
*94% of the respondents are women *
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There are clear pathways for action to improve G2P’s impact on
women - to increase their economic, and social, empowerment

Enhance financial access

e.g PMJDY (financial inclusion)
program of India

Create gender responsive
policies—gender
disaggregated can help make
gender transformational
policies and catalyze actions

e.g Women Count (UN)

Improve digital skills

e.g The Digital Competence
Framework for Citizens (DigComp),

European Commission

Global research to
understand how norms
impact women’s access
to G2P

e.g Social Norms Diagnostic Tool

N
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https://pmjdy.gov.in/
https://data.unwomen.org/resources/counted-and-visible-toolkit
https://ec.europa.eu/social/BlobServlet?docId=15688&langId=en#:~:text=The%20EU%20has%20developed%20the,their%20knowledge%2C%20skills%20and%20attitudes.
https://oxfamilibrary.openrepository.com/bitstream/10546/621098/2/rr-social-norms-diagnostic-tool-sexual-reproductive-health-rights-121120-en.pdf

Sectors we work in

Providing impact-oriented business consulting services

Banking, financial
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Multi-faceted expertise

Advisory that helps you succeed in a rapidly evolving market
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MSC is recognized as the world’s local expert in economic, social and
financial inclusion
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MSC head offices UK India Bangladesh ‘

lewkesbury Dhaka MSC
©Q mscoffices : ;

New Delhi MicroSave Consulting
I Impact areas : Patna

Senegal
Dakap e
Kenya
Singapore Indonesia
Jakarta
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